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Importance of Renewals




Renewals are Key to Program Success

Renewals are the backbone of membership programs and a critical source
of revenue.

Renewals provide:

_ Consistent : Upgrades +
Unrestricted - High return Grassroots o
operating income - N |qd|cator of
o throughout ivestment PP higher-level

unas fiscal year potential

Taking the time to analyze your renewal results and adjust your strategy is one of the
most important things you can do to engage and retain your members and
maximize revenue.
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Renewals Have Long-Term Financial Impact

Long-Term Net Income from Renewals
First-Year Renewals: 28%, Avg. Gift $123
Multi-Year Renewals: 67%, Avg. Gift $142
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Strong Retention Drives Long-Term Value

Long-Term Net Income from Renewals
First-Year Renewals: 28%, Avg. Gift $123
Multi-Year Renewals: 67%, Avg. Gift $142
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Long-Term Net Income from Renewals
First-Year Renewals: 15%, Avg. Gift $123
Multi-Year Renewals: 50%, Avg. Gift $142

$100,000

$80,000

$60,000

$40,000

$20,000 /-T.

$0
Year 1

Acquisition
mmm ?2Y Renewals
mmm 4Y Renewals

Year 2 Year 3 Year 4 Year 5
1Y Renewals
mmm 3Y Renewals

= Cumulative Net Income for
Members Acquired in Year 1

HH’ DANILLER +COMPANY



‘ H DANILLER+COMPANY

Elements for Successful Renewals




Key Components for Renewal Success

@ Cadence & Multichannel
Schedule Approach
:; Offers & Creative &
Timing Copy sg
=
ﬂliu Analysis
/N
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Cadence & Schedule: Consistency is Key!

A major part of renewal success stems from simply getting your renewal reminders
out the door every month.

Develop and hone your renewal schedule.
— Renewals are typically sent monthly with timing based on expiration date.

— The first touchpoint is often sent 2—3 months before expiration, with 2—3 notices sent after expiration.

How many notices should you send?
— Determine the ROI of each reminder and continue it as long as it is profitable.

— It's easier and more cost effective to retain a current or recently lapsed member, than it is to acquire
a new member.

Stick to your schedule!

Content Files Renewal Mid-Month End of Month
Updated Prepared Drop Date Email Email
eRenewal 0 (email only) Nov 23 Expires 6/01/23 6/09/23 | 7/06/23 7/31/23
Renewal 1 Sep 23 Expires 7/13/23
Renewal 2 Aug 23 Expires
Renewal 3 July 23 Expires 7/13/23 7/31/23
Renewal 4 May 23 Expires 7/13/23
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Multichannel Approach: Make it Easy to Renew

Reach your members in multiple ways!

Provide easy ways to respond: mail, phone, online, and onsite.

Make it easy for your members to renew online: limit the number of pages and
fields required, acknowledge the member’s place in the renewal cycle, use engaging
copy and graphics, and highlight any special offers.

Consider auto renewal.

Your member ship hasexpired.

Mr. John A, Sample
123 Any Street
City, ST99999

Here’s
alittle
something
to say
thanks.

Your
membership
expires this

month! @ g

| Renew | Renew Today |

Your membership expires this month. Renew today so that your benefits continue
without internuption!

Youll also recewe a free gift—a High Museum tote bag featuring Jaime Hayon's
s

Simplif 2l and 5ave 20% on your new year of membership
wwwww

Your
membership
expires this
month!

[ Renew Today

%
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Offers and Timing

« Consider offers that incentivize members to
renew, upgrade, and visit.

_ [SEilee sio
— Think about what your members value most.

- Strategically time offers based on your goals. Explore
Doy, more in the
— On-time renewals? Include your best offers in months year ahead.

prior to expiration.

— Upgrades? Add special offers to encourage members to
advance to higher levels.

— Interested in growing your auto renewal program?

Consider a one-time special offer for members who enroll. i?,aﬁv,ﬁtseﬁg ;anr:,dreh?:ﬁ.

(See inside for our best renewal offer!)

- Use segmentation to make the best offers for at-
risk groups.

- Feature special offers prominently in direct mail
notices and across channels.




Creative and Copy

When developing your renewal series:
— Lean on your institution’s brand and personality. If you have a membership brand, use it!
— Design to attract attention and drive response.
— Vary messaging to ensure recipients know they’re receiving something new with each notice.

— Use direct response best practices like repetition and bolding to highlight key messages and
generate excitement.

— Focus on the member experience and remind them of their strong and happy relationship with
your organization.

MoMA & s
T
MOMA oo oo
11 Woat 83 Serent. o org vesew
S
MoMA & e
S Your membership
—
=
s expires this month.
[[RS TTETY RURAE [T NN ) L
ey
e
]
e
TP INRUTRAR 1 LT LN RN UNU Samgle A Sample
—
—
Coy. State Zp
([ TP U [TUS NN N L] )
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Renewal Creative and Copy: Letters

Messaging is
<+« warm and
friendly, with
Thank you for renewing today! thanks for

Renew by August 31 and receive TWO EXTRA MONTHS of membership free!

August 1, 2023 m e m berS,
Desr Janst: support

Transformation .. inspiration ... joy ... escape ... the Guagenheim is delighted to offer you all this and more in person and
online during the art-filled year to come.

GUGGENHEIM

Personalize! ~~_,

When you visit, you'l find your Guggenheim experiences cantinue to be lie nothing else in New York! That is why it is my
great pleasure to invite you to renew your Individual membership or even advance to be a Dual or Fellow Associate member.

When you do. you'l begin anather year of extraordinary art and culture. P

To thank you for your early renewal, when you respond by August 31 you vill receive fwo extra ¥ Motivatin g offer
menths of membership free!

With all the additional benefits you will enjoy. now is a perfect time to deepen your support at the Dual level (discounted fram

Va ri a b I e as k/ $140 to $126), which includes all your great benefits but for twe adults including free admission ta select Art After Dark
events.
based on

I hope | will see you at the ruseum soon, enjoying our season’s exhibitions. all free for members. Opering September 1. Onfy
the Young: Experimental Art in Korea, 1960s5-1970s examines the groundbreaking and genre-defying body of artistic H
curre nt |eve| production fram an era of remarkable transformation in South Korea. And mark your calendar for the opening of Going el Tl me Iy co nte nt
Dark: The Contemporary Figure at the Edge of Visibility on October 20 in the rotunda. [— fO cuse d onw h a t th e
member will experience

when they renew

Then save the date for our next Member Monday Private Viewing event on September 4, to celebrate the opening of Onfy
the Young. We look forward to welcoming you to the museum for a celebratory evening with music. a cash bar. and more.

You have so many reasons to continue as a member, including your 14 months of unlimited free admission as well as our
vibrant and expanded programming for you to enjoy the Guggenheim ansite or from home.

ook forward to hearing you have renewed your membership and welcoming you to anather rewarding, enlightening, and
wonderful ycar at the Guggenhcim.

Sincerely,

= Highlight aut
Repeat offer Drctor Mmbeshin ighlight auto

. P> £ Ryl ecive s mont of merberi FREE i ur thnkswhen e by Avoust 1. The renewal and
an d d ead I ne special offer to save 10% plus the two free months when you advance to a higher membership is available only when you . ..
renew via mail, on-site, or by calling us at 212 425 3535.) Thank you! / on li ne giving

PPS Simplify and go green today with Auto Renewall Save 20% your first year and your membership will corttinue
uninterrupted from year to year, so you won’t miss an exhibition or event, Enroll at guggenheim.orgfrenew
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Renewal Creative and Copy: Reply Form

Special offer and deadline

featured prominently

Highlight auto
renewal

Membership
Renewal

Renew by August 31 to enjoy two extra
months for free!

Thank you for renewing today.

Save 20% when you enrell in the Auto
Renewal Program using code 20auto.

Current Membership: Individual Member
Member |D: 10001359 30eX-RIMYE

G U G G E r J H E I M Renew easlly and securely at gquggenheim.org/renew using the promo code 2Zmonth. See reverse for more payment

Include Member
ID and appeal
code for tracking

Variable ask
amounts based
on member level

N\

Y Please renew my Guggenheim Museum membership. | am responding by
e August 31 to enjoy two extra months of membership for free.

Yes line changes
with every notice

O Individual Member $85 O Fellow Associate $300 $270*
O Dual Member $140 $126* QO Others_____

O I'm interested in making a lasting gift to the Guggenheim.
Please contact me about my estate plans.

Janet Fox
2020 Walnut Street, Apt. 9H
Philadelphia, PA 19103-5638

opticns. *Additicnal discount anly avail you renew by mail phone, or an-site

Highlight online giving
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Use similar messaging, design, and tone
as direct mail package.

Reinforce key messages and offers from
the mailed series.

Personalize to the recipient.

Link only to the renewal landing page,
and do so multiple times!

Include a prominent call-to-action button.
Optimize for mobile.

Create a sense of urgency—Ilast chance and
deadline driven emails are great performers.

Test!

Renewal Creative and Copy: Emails

NATIONAL MUSEUM
OF WOMEN IN THE ARTS

RENEW TODAY & champion women in the arts

Enjoy one extra month
of membership-FREE!

[ RENEW TODAY |

Dear Sara Jane,

Your special renewal offer for an extra month of membership expires at midn
[you'll renew your Naticnal Museum of Women in the Arts membership right away o
this exciting Sme.

We're counting down the days unsil cur Grand Recpening cn October 21, after a to
restoration that has closed cur historic bulding for nearty two years. You't find new|
spaces. new special exhibitions presented in ways not possible before the renovat]
[programs to shine a ight on women artists.

As an active member, you'l be invited 1o join us for special reapening events, inclu
exclusive Member Preview of the new bulding on October 20 with spotight tor
and more, Or enjoy & behind-the-scenes virtual celebration later this fa

Renew today!

NATIONAL MUSEUM
OF WOMEN IN THE ARTS

LAST CHANCE FOR $10 OFF!

Please don't say goodbye.

Doar Sara Jane,

Our historic buildng has been closed for two years... but thanks to steacast mermbers ke you
we've 9 the y artistic fwomen.

Now, a5 we prepere for a Grand Recpening next month, only one thing is missing—you!

Youll enjoy 13 months of benefits ke a to W
[magazine. access to new in-person and virtual programs. and more.

Our vital work for women in the arts continues thanks to members like you.
your membarship today!

Thank you

ad 4 W)
san s & ey

Susan Fisher Sterling
The Alce West Drector

P:S. The Automatic Renewal Program makes renewing even easier. Your mermber
automatically every year, elminating future notices. Enroll today and save 20%!

¥ you have already renewed please accept my deepest thanks for your continued

1 hope you'll renew your membership today to enjoy new membership benefits and
invitations to Grand Reopering everts. Join us at the exclusive Member Preview of the new
building on October 20 wih spotight tours, kve music, and more. Or enjoy 8 behind-the-
scenes virtual celebration later this fall

To encourage you o say yes, we are offering a discount of $10 on any membership level as
well as special recognition as 8 NMWAnext member.

We'e at a criical time for women in the arts, and for NMWA. Since our founding 30 years ago.
we've seen women in the art workl make incredibie acvances, but we are not armywhere near
achieving gander parity in the art world

That's what makes the renovation and our Grand Reopering so important. With our new
‘spaces, we can champion women in the arts in Innovative, new ways.

Please renew your membership today and be part of this impertant moverment. We cant do it
without you!

Thank you

d Sg &)
s 7 S wry,
v
Susan Fisher Sterding
The Alce West Director

P.S. This is your last chance to renew at the current lower membership price. Pleass renew your

membership at the discounted rate right away!

| ’ ‘ ﬂ DANILLER+COMPANY
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Understanding Your Results




5 Renewal Numbers to Know

* What is my overall
renewal rate?

* What is my first-year vs.
multi-year member
renewal rate?

* How does each renewal
notice (mail and email)
perform?

* What is my average
renewal gift?

* How does each expire
group perform? (Do you
experience seasonality?)

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

Seasonality of Renewal Rate
(by Expire Group)

IS Fpes 2015
I S - - - - 2019
- - N\ O 18
~ s - 2017
N d Average
\ S % 2020
2016
\ A 7
ya
N S & & & o & & oS » q*\\ W
® : '\"'ﬁ \”3& Or}& ‘z\\\\ (d\\ \;ﬁo\\ & > ¥ v ©
&° < F )

Expiration Month

Summer Spring
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Renewal Rates by Segment

2022 Renewal Rates by Segment
80%

60%

40%

20%

46% 55% 66% 18% 26% 33% 64% 69% 74%
0%
Overall Renewal Rate FY Renewal Rate MY Renewal Rate
Minimum Average Maximum
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The Barnes Foundation

* Founded by Albert C. Barnes in 1922;
moved to the Benjamin Franklin Parkway
in Philadelphia in 2012

 Home to one of the world’s finest
collections of impressionist, post-
impressionist, and modern paintings—
displayed alongside African, Asian, ancient,
and medieval art as well as metalwork,
furniture, and decorative art




The Barnes Foundation

16,000 Member Households
« Calculated as Active + 8 Months Lapsed

« 5 General Membership Categories
($75 - $550)

» Benefits Include:
« Unlimited Admission ($25 Tickets)
* Free and Discounted Tours
* Exclusive Member Programs
» Discounts on Events, Classes, Shop, and
Dining

« Renewal Rate: 57%

...l. THE BARNES FOUNDATION



Starting with an Upgrade Invite

The saesintos yo o enance you membert  Upgrade notices are sent

‘when youvisit, it's the perfect time to step your membership up to 3 new level.

every month to kick off the
renewal cycle

* Mailed 3 months before
expiration

e * We offer a 10% discount and
e R R e to start the higher level right

51250

pertormances

+ oSkt s tons s o el R of s e away
aerve sz

' .

I

; * 9% of renewals are
S upgrades

+ Customized pev:
EhbRRn oryou né ot

SUSTAINER ssso  *CEpIumY oo s cvn o g

A8 sipponar bonetes, pes

+ o astison gues pasmes £ 196, HSOVaNK) s v e

+ Four compAmanCary HIGhIGHES TOur SRS (538 v o n:","" kel M

+ iveanons o gakzs and ahor el ovons foryos 10 gve 0. fesd

-Mrmgrnmotlﬂxlmu

mefandcem aghsea. i e, poa et 33y
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Upgrade to Circles

 Our highest-level members
($550 annually) are sent an
invitation to upgrade into our
Circles Membership
program, with annual dues
starting at $1,250.

* This letter focuses on the
way in which Circles member
dues support critical work at
the Barnes and highlights :
special event invitations.

...l. THE BARNES FOUNDATION




The Renewal Cycle

» Renewal notices begin 2

o TR mo nth S befo re ex p | ratl on
TEETEe el through 2 months after

L expiration. Members receive 1
| e oo letter and 1-2 emails in that

' month mirroring the letter

Save 10% | Message

 Total Notices: 6 letters and 7
emails

* Renewal letters are a mix of
: support and benefit-driven
motivations

Renew Today!

Your membership has expired.

Guest Pass

...l. THE BARNES FOUNDATION




Renew, Enhance, and Enjoy Your Barnes Membership
Renewal Letters o T —
Celebrating 100 Years et  Pour compBmatary g Bghs Tou skt b 03 180 v

= Member preview days with access to special exhibitions prior to « Inwitations 19 galas and ather specal events
the public cpening
« Exchusive virtual progsams. induing engaging taiks and teurs The Circles are a premier group who support the Barmes at
« Special dncounts and early vign-ups foc imnovative. new art the highest level, and In return receive exceptional access
Nistoey courses and benefits.
([ ] « Free éaly Spotigh Tours, freetickes o the Locture seis, 3ad
deep discounts on peograms and First Friday! CIRCLE MEMBER $1,250
* Discounted guest tickets * Anereal Cirches Soieie, & lively cocktail reception with meic
« Member and pertormances

renewal letterhead for T a—

* 50% dicount on collecticn and special eshibition teurs
#10% divcourt in the Barnes $hop and Garden Restaurant

all notices with new P s
letters and dynamic e "

content on the reply o e
device at the bottom,
which allows us to print

in bulk and save costs. S e

and Norten Museun of Art)
1 member tickets and $10 tickets

and curator

CIRCLE SUPPORTER $2,500
Bats for you and your geests A4 Circle Member benetns, phus

hon e ticket * Customized private tour of the cellection or a special exhibition
for you and your guests

Reply Today

- o iwitaticn : o
 Copyv is updated eve
2005 ENJAMS FRANKLIN PARCWAY PHIGELPHAL B 1910 T 212787100  BARNESFOUNOATION ORG 1| ONLINE 9| MAIL 3| CALLUS /| ONSITE
barnesfoundation. org/renew < n the enclosed envelope by 215.278.7100 T
!
l I IOnth to InCIUde My Barnes YES, picase reacw may macmbenship ia the E

complimentary admission to the amazing colle

Membership two catra oot of fre memberbip

upcoming exhibitions . e

Carvens Membriipe Paren  Membendiy # 22 MEMREN
*** LIMITED TIME OFFER!

and member previews. | “ooi e

free moaths of membership. 123 Any Street

with Barnes Staff

AR FOUNDATION
ENGAMIN FRANKLIN PARKWAY

e right away, for my
 10% discount, and

Method of Payment Stay Connected

10 The Barnes Foundation Yoo e

Thank you for
fr—————————————  your support!

Philadelphia, PA 99999
P

e f pons memberbop £ ad e

Thank you for yoar comtinued supper.

liod s o papindit il e aannes rounoarion WlAN
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Incentivizing Renewals

* R1 & R2: 10% discount + 2

extra months
* R3: Gift (currently a tote bag)
* R4: 2 extra guest passes

20%

d R5: 10% Off B3m3= 10%

Don’t miss your 5%
masterpiece!

Special gift offer, Barnes-exclusive

Van Gogh tote, plus free admission, : 2 T
new exhibitions, and more! e 0%

Renew today!

Renew for your gift, a Barnes tote bag

Level Member ID
Contril butor 20184100

Average Renewal Rate Per Notice

Upgrade R1 R2 R3 R4 R5

:2018 Average #2019 Average @ 2020 Average @ 2021 Average @ 2022 Average

.|.|l THE BARNES FOUNDATION



Maggie, checking on your Barnes Renewal

&
Maggie Lee <members@email.barnesfoundation.c o ) |2 J ai
To @ Margaret Lee 2:24 PM

If you are unable to see the message below, click here to view.

Hi Maggie,

I’'m Maggie Lee, Director of Membership at the Barnes Foundation. | noticed your membership
recently expired, so | wanted to reach out to you as your benefits are currently on hold, and invite
you to renew your membership for a great year ahead.

In October, | hope you'll join us for the free Spotlight Tour, Face to Face: Iconic Portraiture in the
Barnes and explore the incredible diversity of portraiture in the collection—from Hals to Van
Gogh, Matisse, and Soutine. Then in November and December, join us for Remembering Picasso
to consider his influence on art of the 20th century and beyond.

Don't miss our exceptional upcoming exhibitions: Marie Laurencin: Sapphic Paris opening to
members first on Thursday, October 19! On view in the Roberts Gallery, this exhibition explores
Laurencin’s career, from her self-portraits to her collaborative decorative projects; from her early
cubist paintings to her signature work—feminine and discreetly queer—that defined 1920s

Paris. Members will be invited to exclusive complimentary tours, in person and online as well as
member previews of new exhibitions.

Our membership team would be happy to help you renew by phone whenever is most convenient
for your: 215.278.7100 (10:00 am to 4:00 pm). Or if it's easier, please feel free to renew online
here. It's a pretty quick form and shouldn't take more than three minutes.

...l. THE BARNES FOUNDATION

Renewal Email 4

* The emailed R4 has our lowest
revenue response rate of all
notices.

* The format is a personalized
note checking in with the
member.




Customized Renewal Pages

Member Renewal

Select Membership Level

Have a coupon code? Enter it below.

ICurrent Level

Patron

Contributor

With offer code EarhyDiscourt: $81 ANl general membership benefits for two adults

All general membership benefits for one adult, and all children under 18 in your household, plus

lus
P = Two complimentary guest passes to share
® Two complimentary guest passes to share the Barnes with family and friends (550

‘ - value)
the Barnes with family and friends ($50 %
value) $15 guest tickets to the collection S110 pows ticuste fothe coectin e
and special exhibitions (maximum & per pommmre e ke
< visit, $25 value per ticket) « $10 First Fridayl member tickets for you
» $10 First Friday! member tickets for you and your guests (maximum & per event,
and your guests (maximum 8 per event, $28 value per ticket)*

$28 value per ticket)*

Coupon Code

EarlyDiscount

Discount applied!

View All Core Membership Benefits

o
= With offes code BastyDiscount $143

Supp

Al Co

Renewal Summary

Renewal Level

Contributor
Offer applied: EARLYDISCOUNT
Edit

Billing Details

Maggie Lee
maggieklee90@gmail.com
2025 Benjamin Franklin Pkwy
Philadelphia, PA

19130-3602

Edit

Payment Method

sene eeen 0es 8960
Edit

Primary Cardholder

Maggie Lee
mlee@barnesfoundation.org
2025 Benjamin Franklin Pkwy
Philadelphia, PA

19130-3602

Edit

Secondary Cardholder

Guest of Maggie Lee
Edit

Support the Barnes Foundation by making a tax-deductible gift

No gift is too small to make a difference. All gifts are fully tax-deductible.

Add Donation to Total

Subtotal: $159:60

Total to renew with offer: $143.00

.l.ll THE BARNES FOUNDATION




Renewal Cadence:
December 2023 Expiration Group

Ba33

Celebrating 100 Years

Your Early
Renewal Offer!

Save 10% +

2 Free Months

Current

Contribut 1

Dear Maggie.

Don't miss your ch ation member and receive a 10%
discount and two extra months free. It's our way to thank you for being such an important
member of the Barnes.

As we work with the community to engage new audiences with our unparalleled collection,
your membership makes a real difference and we could not be more grateful

...l. THE BARNES FOUNDATION

» September:
» Upgrade Letter

e Qctober

« 1st Renewal Letter
 Email 1

* November

« 2nd Renewal Letter
* Emails 2 and 2.5

« December

* 3rd Renewal Letter
* Email 3 and 3.5

e January
« 4thRenewal Letter
 Email 4

 February
« 5th Renewal Letter
« Email 5




Watching Unsubscribes

¢ Month by month and nOtice Barnes vs Benchmarks Email Metrics
by notice, we look at email
engagement rateS Open Rate | Click Rate

2021 35.52% 6.17%

2022 46.07% 4.53%

» Unsubscribes are right at or
below industry average,
which shows that members
may not always renew but
they aren’t opting out of
email communication

.l... THE BARNES FOUNDATION

2022 Cultural Benchmark 28% 1.50%




Tracking Renewal by Segment

80%

60%

S0%

40%

0%

16%

74%

72%
_33%
28%
17%
14%
18 2019

20

mNew

r
A

Anan
Fab sl

Rejoin mRenew

26%

41%
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Tracking Renewal by Member Level

100%
95%

90%

BO%

60%
53%
50%

Frst Yesr MUl Year

W General (§75 - $159) DiHgher (8275 - §550)
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Renewal Channels

4.30%

1224% * Most of our renewals are sent
via mail, though the online
segment has been steadily
iIncreasing.

» Our sales team process both
onsite and call center
membership sales and receive
individual monthly incentives.

36.89%

m/Call Center [#/Gift m/Mail ®Online = Onsite

.|.|. THE BARNES FOUNDATION




Return on Investment

$8.04

« Cost per mailing: $1.50 "=

5022 aeion RO B
R2 $17.85

« 2022 Acquisition ROI:

12 :

:

Cost includes strategy & design with

Daniller + Co., bulk printing of materials,

monthly printing at a mail house and RS

co-mingled postage.

.|.|. THE BARNES FOUNDATION




Additional Renewal Opportunities

» Renewal cycle calls: friendly
call from our internal customer
service team to encourage visit,
event registration, renewals
with an invitation to renew on
the phone

* New Member Orientation:
monthly orientations for new
members

.l.ll THE BARNES FOUNDATION
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About the
Amazeum

Interactive museum for
children and families

~ 225,000 guests each year
~ 5,300 member households
~ 54% renewal rate
Admissions and Membership
merged in 2022




Membership
Levels

e Family $115

® Premier Family $165
e Wonder $300

e Discover $500

e Explore $1,000




Original Renewal Series




Original Renewal Series

® 2 months before expiration month: Email
® 1 months before expiration month: Letter
® Month of expiration: Letter and email

%))Qo\t Tam(r(;/

A

h‘: onew Your
today,




Original Renewal Series

® Approximately 15% of members renewed before
expiration date

©)

0]
0]
0]

Small number of renewal touchpoints

There was not a consistent incentive for renewing on time
Creative design did not represent the bright Amazeum brand
Renewal letters did not encourage upgrades or feature
personalized visitation data




New Renewal Series




New Renewal Series

Communications

® Renewal letter at the start of the month
e Emails

O Middle of the month
O 2 at the end of the month

Renewal Notice Offer

R1 - Two months before expiration | $15 discount

R2 - One month before expiration $10 discount

R3 - Month of expiration Guest pass for two

R4 - One month after expiration Free gift




1009 Museum Way *

RENEW TODAY
and SQVe $15

on another year

OF FREE ADMISSION.

It's our best offer

Scott Family Amazeum
Bentonville, Arkansas 72712
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¢ Looks like
"it’s time to

l RENEW!

Renew now & save $15!

Dear Fabulous Members,

YOU are the reason the Amazeum is our region’s best place for families to connect with
ivif iosity. and ity. Thank you!

It's my pleasure to invite you to renew your membership and keep creating and learning
with us for another year of fun! To show our appreciation for your support, we're happy to
offer you a $15 discount when you renew your membership by November 30.

Renew Now

With your $15 discount, the Premier Family level is $465 $150. You will enjoy benefits for
up to six members, and your FREE Guest Pass allows you to bring one guest for free
every time you visit!

Thank you,

Tyler Begneaud
Guest and Member Relations Manager

P.S. Save $15 on the Family or Premier Family membership level when you renew
today.

P.P.S. Your renewal date will be extended a year from 1/31/23 & you'll save money!

Amazeum Membership | 479-696-9280 x202 | www.amazeum.org | membership@amazeum.org
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Your membership
expires this month.

Renew today and
bring

Dear Member Family.

As a member, you know there’s something new to discover every time you visit the Scott
Family Amazeum.

Members like you are the reason why the museum is a vital part of our community, and we
want to give you the chance to share the Amazeum with friends!

Your membership expires at the end of this month, and we want to make it as easy as
possible for you to renew and keep your benefits active and ready to use on your next
visit.

That's why we recently mailed you a one-time guest pass. Renew your membership
today and bring TWO friends to enjoy the Amazeum for free.

1 hope you'll respond quickly because your Scott Family Amazeum membership expires

this month!

We look forward to seeing you soon!
Thank you,
Tyler
Tyler Begneaud
Membership Manager
Amzzeum Membership | 473-696-3280 x202 | www.amazeum.org | membership@amazeum.org
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Your
membership

o

Renew today and receive a
free drawstring backpack!

Dear Fabulous Members,

‘Your Scott Family ip expired on 30, and we miss you
dy!

already!

And you're missing out on a year of FREE ADMISSION and benefits at our region’s best
place for families to connect with creativity, curiosity. and community!

There are so many reasons to renew as an Amazeum member today, including:
« Free admission at over 350 museums across the country
* Member ing such as ly hours and exhibit previews
« Early registration and discounts for camps and workshops

Please log on to your account & renew today, and we'll say “thank you, and welcome
back” with a special gift. an Amazeum string backpack.

Renew Now

‘Your membership support means the world to us. | hope you'll renew today and enjoy
another zingtastic year of fun and learing at Amazeum.

Thanks for your membership,

Thank you,

Tyler Begneaud
Guest and Member Relations Manager

P.S. Your support means so much to everyone here. | hope you'll renew and visit soon!
P.P.S. Show your active membership card at Curiosity Corner, our museum store,
on your next visit to pick up your free gift.

Amazeum Membership | 479-696-9280 x202 | www.2mazeum.org | membership@amazeum.org
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Admissions + Membership

® 2 hours of Membership
“classroom training”

® large focus of training is on
renewals

® Actively reminds members of
renewal offers during check-in




Upgrades

e Encourage upgrades to the next level in renewal letters
e Added a $300 level in 2022 to help make the jump to
donor level memberships

When you upgrade to the Premier Family level, you’ll receive free admission for six family members and one guest
per visit as well as 50% off admission at more than 200 children’s museums around the country!

1 would also like to invite you to make a greater impact on our community by becoming a Wonder level
Contributing Member for $300 ($135 tax-deductible).

As a Contributing Member, you receive early access to Adult Night ticket sales, summer camp priority early member
registration, donor recognition, and more! Your extra support helps us build a community where everyone has
access to learning experiences infused with science and the arts.




Visitation Data

Congratulations!
You used your membership
7 times this year.
That’s $135.00 in savings!

Renew today and
save $15!

R1: With variable visitation data

R1: Alternate Text




The Results
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Renewals Up to 6 Months After Expiration
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What's Next?




Increasing Renewal Rates of First Year
Members

Renewal Rates by Tenure
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Extra Early Renewal
Incentive

® $20 discount month before
R1 Letter

® Two emails sent over the
course of one week just to

new members

® Mixed results

RENEW your
membership
TODAY and

e SAVE $20!

Dear Fabulous Members,
Thank you for being a Scott Family Amazeum member! To show our appreciation for your
continued support, we're offering you a $20 discount when you renew your

membership at the Family or Premier Family level by February 22! Your
membership’s expiration date will be extended until May 31, 2024, and you'll save money!

Renew Now- use code 520A

When you renew at any level, you'll save on another full year of free admission and
member perks. And by renewing now, you will help us create new exhibits, programs. and
more!

Sincerely,

Tyler Begneaud
Guest and Member Relations Manager

P.S. Click here and use code 520A to save $20 - offer ends on 2/22/23!

Amazeum Membership | 479-696-9280 x202 | www. org | membershi
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Other Things We Are Trying..

® Increasing member events/visit incentives
O Goal: always at least one member exclusive program to promote

e Modified R2 offer
O Extended R1 offer ($15 off)
O + 1.6% response rate compared to previous year

® Year-round gift membership renewal notices
O R1 & R2 communications to gift giver




Thank You!




Contact Information

* SaraJane Fogarty |HH DANILLER+COMPANY
Director of Client Services, Daniller + Company

sjfogarty@daniller.com
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e Maggie Lee

Director of Membership, Barnes Foundation THE BARNES FOUNDATION

mlee@barnesfoundation.org

e Tyler Begneaud
Guest and Member Relations Manager .A A EN

tbegneaud@amazeum.org




